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Take-Aways
	Your “liberal arts identity” can be an asset in your job search.
	Employers look for candidates who are capable of critical thinking.
	The analytical methods and problem-solving tactics you learned during your liberal arts education will serve you well in the work world.
	Employers seek new hires with five important abilities: “working on the frontier, finding insights, choosing the right approach, reading the room” and “inspiring others.”
	Many jobs that are now available didn’t exist a generation or even a year ago.
	Consider positions in market research, social media, recruiting and career coaching, fund raising, digital design and project management.
	When you talk to recruiters or hiring officers, express your achievements in the “language of commerce” instead of the language “of the campus.”
	Alumni networks can help you find job opportunities.
	Tell your story to a prospective employer to demonstrate the “whys and hows” of your life and to illustrate your abilities and personality.
	Humanities degrees often function as springboards to the highest lifetime incomes.


Recommendation
Pulitzer Prize–winning author George Anders believes people who infuse “a humanist’s grace” into “technical disciplines” meet the employment needs of contemporary society. He explains that liberal arts graduates can blend their skills, training and “explorer’s spirit” to land innovative, satisfying jobs in varied fields. Most of his examples focus on recent grads, but his approach is transferrable to those who are ready for a career change. Anders offers valuable tips to help liberal arts majors envision their career possibilities and realize the long-term value of creative positioning. getAbstract recommends Anders’s guidance to recent grads and midcareer alumni ready to market their skills in fresh ways.

Summary
Critical Thinking Skills 
Some observers believe that a liberal arts education doesn’t have enough cachet to be of value in the 21st century. As a college student or recent graduate, don’t let this deter you: Embrace your “liberal arts identity” as a reliable strength you can parlay into a successful career. The “curiosity, creativity and empathy” that humanities majors develop are essential skills in today’s work world. As innovation progresses, technology is speeding up the demands companies must meet. In this environment, engineers need to partner with people who can handle subtle situations and tease out human behavior. Some of the most rapidly growing jobs are more “tech-influenced” than “tech-centered” – for example, market researchers, compliance officers, data analysts, event planners, fund raisers, graphic designers, marketers and technical writers. These new work categories are driving hiring growth in both the “rapport sector” and the “ingenuity economy.”
“Showcase…the aspects of your liberal arts education that will help you make a significant difference in the world.”

Employers seek candidates who demonstrate critical thinking and writing skills. They want people who can speak clearly, work effectively with teams, and analyze nuanced or complex scenarios. The problem-solving tactics you learned during your education will serve you well.
Making a Transition into the Workplace
Employers seek five important abilities related to critical thinking skills:
	“Working on the frontier” – You bring a “confident willingness,” imagination and adaptability to new situations. You can identify the steps a project demands no matter what the topic. You look for new approaches, arguments and solutions. Sarah Murray demonstrated this as an undergrad at Dartmouth. Having been a classics scholar, she’s now a professor who focuses on “digital humanities,” a discipline that uses contemporary data analysis to understand ancient issues.
	“Finding insights” –  Identifying uncommon answers energizes you. You’re curious; you can make connections and deal with ambiguity. You know how to read between the lines and draw on knowledge you gained in college to prepare for “real world” business negotiations or delve into the meaning of a rival’s terminology.
	“Choosing the right approach” – You synthesize insights in unique ways. Others turn to you when making complex decisions. You’re a problem solver who can discover creative solutions. Your training gave you the skill to pick up on important peripheral details that others may miss. You make decisions independently. This helps you move forward with a project, define its scope, make a final call or wrap it up.
	“Reading the room” –  In job interviews, demonstrate how you can help your prospective employer solve problems. You understand how to decipher “group dynamics” and individual motivations. You can balance varied agendas and perspectives.
	“Inspiring others” – You motivate others to embrace change, inspire them and communicate effectively in the process. Bryce Nobles, a recent graduate of Brigham Young University, tapped into his American studies major to help his new employer, Qualtrics, which makes software for online surveys. He creates charts, reports and e-books to connect the company with its market-research clients.

“My Job Didn’t Exist a Year Ago” 
Types of jobs evolve as workplaces change. Cultural dynamics and consumer demands change. Jobs that were inconceivable when your parents graduated are now the norm. Today’s companies, technologies and market sectors are always in the process of creating and defining new jobs. Sometimes this means that employers, big or small, say they don’t have openings until they meet a candidate who demonstrates how the employer needs them. Employers may have an elastic definition of the skills and experiences they seek depending on a candidate’s “passion and potential.” Use contacts and networking to find the open door. Realize that new “bridge-building” jobs may have awkward or opaque titles; the current market doesn’t have a universally clear vocabulary to describe the “multidimensional skills” employers need.
Six Hiring Sectors
Six employment sectors – each offering at least 10,000 new jobs annually in the United States – value the adaptability, curiosity and discernment that liberal arts training provides. They are:
	“Market research” – Caroline Poole, a sociology major from Furman University, became part of a team of consultants at Qualtrics. She demonstrated an “ability to improvise,” which is critical to successful client relationships. She cites “nonlinear thinking” as an attribute that helps her solve problems.
	“Social media experts” – If you can position yourself as an “in-house cultural interpreter” who can translate your firm’s goals to its target audience, you can build brands via social media. That’s how LeAnne Gault, a University of Mississippi English major, turned her wise cracking into a writing gig for the Viking Range appliance company. She went from writing copy about stoves to infusing humor into its social media posts, making its Facebook page an “Internet sensation” with 500,000 followers.
	“Recruiting and career coaching” – Innovative software for benefits, payroll and staff reviews helped HR become a function that improves overall operations. But the work of recruiting, training and managing benefits relies on insightful expertise. Mike Junge used his creative writing training from the University of Arizona to improve the recruiting efforts of engineering and technical organizations. He brought curiosity and empathy to the work of writing job ads and ultimately landed a recruiting job with Google.
	“Fund raising” – Software such as CauseOS and Raiser’s Edge as well as various crowdsourcing sites transform fund raising into an open and feasible process for a wide range of organizations. Brie Lowry, a dancer, brought her talents to the Kentucky Ballet Theater by working as a part-time fund raiser. She leveraged digital networking with in-person contacts to launch innovative moneymakers for the small arts organization.
	“Digital designers” – Soleio Cuervo graduated from Duke University with a music composition degree. Using his knowledge of music and design, he began working as a designer at Facebook. He championed graphic and linguistic efficiency, inventing Facebook’s “like” button. If you have a background in graphic tools, you may be able to transfer your ideas to design projects.
	“Project managers” – Project managers must think and learn quickly. They guide, influence, mediate, plan, put out fires and deliver interdisciplinary thinking to varied projects. The field is growing so quickly that the Project Management Institute’s membership has grown more than 500% to 467,000 since 2002.

“Employers That Get It”
Some large firms are expanding their hiring from the four STEM disciplines – science, technology, engineering and math – to include the arts, under the heading “STEAM.” Deloitte hires across these fields. Consider applying to “financial elite” firms, like accounting, mutual fund or investment businesses that could benefit from your analytical acumen. They may see the value of applicants with a “curious, open-minded” approach who can think beyond the numbers. John Rekenthaler, a University of Pennsylvania and the University of Chicago grad, is vice president for research at Morningstar, an investment firm. He values liberal arts graduates’ ability to grapple with ambiguity, contextualize needs, evaluate evidence and set priorities. On job applications, describe your achievements in the “language of commerce” instead of the often jargon-laden language “of the campus.” Start-ups may value your resourcefulness, once you get their attention. Talk to companies embarking on “data visualization” that could tap into your ability to tell stories with numbers. Consider the US State Department’s Foreign Service branch, which values the skills of a “well-read generalist” who can solve problems. Consider nonprofits, such as Teach for America or AmeriCorps, which let you inspire and serve others while giving you a valuable résumé stepping-stone.
The Value of Alumni
Don’t overlook the alumni network of your alma mater. Alumni are approachable, and they understand the value of your education. Recent grads in the workforce often are aware of entry-level opportunities available for new grads. Alumni understand which fields are thriving, which firms are hiring and where you can interview. They may have inside tips on how to land a job. Many colleges and universities have online networking sites or formalized in-person programs to introduce recent grads to older alumni. Reed College graduate Kaori Freda was working on a remote Japanese island after graduation. When she was ready to move on, she spotted a job opening on Nike’s website and reached out to Reed’s alumni to ask for connections to Nike. Within hours of posting her request on Switchboardhq.com, she received more than a dozen helpful responses. She landed the Nike interview and the job.
“Tell Me Your Story” 
What’s your story? Tell prospective employers what excites you. Sharing your story demonstrates the “whys and hows” of your life and illustrates your abilities and personality. Work your story into the job interview conversation. Get comfortable with giving short and long answers to “five types” of questions prospective employers might ask:
	“How have you dealt with failure?” – Tell how you triumphed, perhaps over family issues, financial woes or prejudice. Explain how you persevered in a difficult situation. Acknowledge those who helped you. Show how your tenacity will benefit your employer.
	“Can you guide people to yes?” – Questions about leadership are about communication, and vice versa. Companies want employees who can “read the room and inspire others.”
	“How good are your technical skills?” – Give yourself credit for the skills you’ve mastered, no matter in what field. Building spreadsheets, analyzing data or cataloguing field notes are transferrable skills.
	“Are you a good match for us?” – Employers want compatibility. How well you fit their culture may be the tie breaker when hiring executives consider multiple strong candidates. Study the company via its website, news articles or Glassdoor reviews. Describe how your skills and interest match and can help the organization. Ask thoughtful, probing questions that show your sincere interest.
	“What’s fascinating about you?” – Showcase your robust personality and explain how that trait applies to the job.

The Financial Bottom Line
Liberal arts majors often start out earning less than their peers with vocational degrees. In the first five years after college, a computer science or nursing major may earn around $60,000, while history and English majors earn closer to $40,000. However, liberal arts majors benefit you over the long term. After 10 to 20 years, most English, history, philosophy, psychology and political science majors reach parity with business and nursing graduates. Humanities degrees often function as springboards for the highest earners. Philosophy, political science and government majors achieve “typical midcareer earnings” in the $80,000 range – more than accounting and nursing majors – and in the $3.7 million to $4.8 million range in lifetime earnings. To earn the proper salary over time, follow a “seven-stage model”:
	“Get started – anywhere” – Spend your first post-college year enhancing your portfolio in any way the market allows. Don’t worry about pay; keep your expenses low.
	“Zero in on your best prospects” – Pitch yourself as an “ingenious fresh thinker” who can solve problems when given appropriate money, resources and time.
	“Make yourself more valuable” – Learn the intricacies of how your company works. Seize any career-growth opportunity.
	“Use leverage boldly to win a raise” – Draw on your experience to earn more. Start the pay raise conversation early.
	“Take command of a project” – Demonstrate your mastery to qualify for a promotion.
	“Keep investing in people” – Develop other talented people on your team; the higher you go up the ladder, the more those above will evaluate how you groom your team.
	“Keep investing in new ideas” – Seek out and invest in innovation.                                                                                                                                                                           


About the Author
Pulitzer Prize-winning journalist George Anders is an editor at large at LinkedIn, focusing on college-to-career issues. He’s written four other books and has held key positions at The Wall Street Journal, Forbes, Bloomberg View and Fast Company.
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